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Macro Economics

Indicators of Nepal
2020-21 ($%)

4.19 6.22
CPI (y-o-y)8 Food CPI
(y-o-y)t
2.63 3.55
Non-food CPI CP] Annual /
(y-o-y)8 Period Average
9.00 7.55

National Wholesale
Price Index (y-o-y)t

National Wholesale
Price Index Annual /
Period Average

1.98

Salary and Wage Rate
Index (y-o-y)i

1.49

Salary and Wage
Rate Index
Annual / Period
Average

R Data as of Mid-July (Asar) in the annual column
$$ Real sector figures are preliminary estimate by CBS in 2021



Top 20 imported Commodities of Nepal ( F.Y.2020/21)

RS in Million | First 11 months

Petroleum Products

Transport Equip.&
Parts +vehicle+tyre

Other Machinery
& Parts

M.S. Billet

Rice

Crude Soyabean
oil

Medicine

Telecommunication
Equip. Parts

Readymade
Garments

Coal

Electrical Equipment

Hotrolled Sheet
in Coil

Gold

Chemical Fertilizer

Electrical Goods

M.S. Wires, Rods,
Coils, Bars

Thread

Medical Equip.& Tools

Edible Oil

Vegetables
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Source: Nepal Rastra Bank

1,55,041.3

69,409.4

65,398.6

34,280.5

31,250.7

26,410.8

25,131.7

21,207.2

20,379.5

15,304.6

14,690.3
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RESEARCH & ANALYTICS
intelligence for informed choices

ABOUT FACTS

FACTS Research & Analytics is a private independent
research company that pri itself on being precise
and serving reliable, contextual and actionable
information based on research and analysis that
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help clients and the general public to take better

decisions.
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Retail Audit Survey
(RAS)

Retail Audit Service (RAS) is a continuous
monitor of the sales of goods to
consumers through the retail trade.

Done on a sample of outlets representing
the pre-defined universe of retail trade
and projecting it, using statistical
techniques to arrive at the estimates.

Data collected on a regular basis gives
information about product's sales, share,
distribution and other retail information

like Stock and visibility.
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What we do?

Data Dissemination

Presenting complex information, data
and statistics through simple, contextual
and impactful infographics is our forte.

We design compelling infographics as

per our client's specific project needs
and target audience.

Our Clients
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ur Support

E 1 45 Research Conducted

2, 500 Media Activities
= 3, 1 60 Days of Operation

@ Geographical Coverage: 77 Districts

Customize Research

Custom research in FACTS offers a
tailored and optimized approach for
researching a specialized segment of
the market for a particular product or
service. This kind of research can
control the requirements for a project,
ensuring that all results, data, and
analysis fit specific needs.

It is a collaborative effort between the

client and FACTS Nepal to create a

study and resulting in a report that

addresses the customer's specific
questions.
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