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Macro Ecdnomics
Indicators of Nepal

2020-21 ($3)

3.98

Real GDP at basic
price

4.01

Real GDP at producer's
price

9 8.2

Nominal GDP at Gross National Income
producer’s price (GNI)

7.7

Gross National
Disposable
Income (GNDI)

30.8

Gross Capital
Formation/
GDP

6.6

Gross Domestic
Savings/GDP

27.3

Gross Fixed Capital
Formation/GDP

314

Gross National
Savings/GDP

4,266.3

Gross Domestic
Product(Current Price)
(NRs. billion)

Source: CBS, ($$ Real Sector Figures are Preliminary estimate by CBS in 2021)



Reasons for failure of Innovation and Startup

e Kathmandu centered businesses

e Low or no market research

e Over expansion of business

e Lack of vision and planning

e Hesitation to invest in human resources
e Poor customer satisfaction

e Lack of government support

Evaluate ideas objectively
It’s not just about the idea

Practice pitching

Establish an innovative culture from the outlet

Schedule time for innovation

Technology helps

Determine objective and strategic approach
to innovation

Know your market : customer and competitor
Define your value proposition

Access and develop your core capabilities
Establish your innovation techniques and

systems




Economic Outlook
of Nepal
(2020-21)

The world economy is expected to revive in 2021. The IMF has projected
the world economy to expand by 5.4 percent in 2021. Consumer inflation is
' projected toremain at 1.1 percent in the advanced economies and 4.5

° percent in the emerging and developing Economies.

Government of Nepal has targeted 7 percent economic growth in 2020/21.

Agricultural output is expected to expand given the favorable monsoon for - L
paddy plantation and the expected expansion of credit to the agriculture !ﬁ =
sector along with the influx of labor force. Industrial and services sectors @ '
are also expected to expand provided that Covid-19 comes under control at s
the earliest.

Banking system has adequate liquidity along with declining lending rates.
Given this, economic activities are expected to gain momentum with the
help of the effective implementation of targeted credit programs.

The expected expansion of economic activities is likely to create inflationary
pressure. However, increase in domestic output as well as improvement in
supply management will help maintain price stability.

Import is expected to rise along with the expansion of economic activities.
Even though export and remittances are expected to remain at the same
level of the last year, foreign debt mobilization by the GoN will support
maintaining external sector stability.

Source: Economic Survey 2020-21
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